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Radio Telephones, June 2014 

• A new way of reaching people 

 

• A gamification aspect 

 

• A way of making the archive alive 

 

• An experiment of crowdsourcing 

 

 





TV Tag Battle, June 2014 

• An adoption of an idea of crowdsourcing 

 

• The game tends to overrule the purpose 

 

• The more points the competitors get, 
the worse metadata we get (fx. man, hat, 
nose) 

 

• But still a great way of reaching people 





Sound collages for a running event in 

DR Aarhus, April 2015 

• A celebration of DR’s 90th anniversary 

• About 1,500 running or walking participants 

• About 4,000 visitors 

• The event group of DR was involved in the 

project from the very beginning 

•  Sound collages sent the participants back in 

time and created a feeling of a time travel 





Crowdsourcing Event, November 2015 

• An event in cooperation with other cultural 

institutions 

• A user interface, which allows the user to 

comment on radio footage and to categorize the 

contents with tags 

• A pilot project, in which we test the possibility of 

sending metadata back into our internal medie 

archive with time stamps 

• If we succeed, we have got a new possibility of 

getting detailed metadata on especially live radio 

 





External cooperation 

• DR is the manager of a cultural cooperation 

called Dansk Kulturarv (Danish Cultural 

Heritage) 

• The members are cultural institutions in 

Denmark such as The National Library, The 

National Gallery, The State and University 

Library etc. 

• The web site is called http://danskkulturarv.dk  

http://danskkulturarv.dk/




Event 2015 

• Workshop about rights 

• Workshop about crowdsourcing 

• Tag-a-Thon-event (let people enrich the 

material) (new event) 

• Hack4DK (let people play with the material) 

(started in 2012) 



•  Free online access to thousands of items of 

audiovisual heritage:  www.euscreen.eu  

 

•  It brings together clips that provide an insight into 

the social, cultural, political and economic events 

 

•  EUscreen is also intended to be a resource for 

educators, researchers and media professionals 

searching for new audiovisual content from across 

Europe 

http://www.euscreen.eu/


Internal platform  

• An archive gallery of radio, television, photos 

and music 

 

• Meant to inspire journalists to use archive 

material in new programs 

 

• A very interactive way of presenting footage 

 




